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MEDIA, COMMUNICATION AND PUBLICITY CAMPAIGN FOR 7TH POPULATION AND HOUSINE%g%

Chapter 1----Introduction and Background

1.1 Introduction

Population census is one of the oldest statistical operations carried out by countries. In
the early days, censuses were undertaken by governments mainly for tax and military purposes.
The modern census is a more comprehensive and better organized eit@aises the entire
population of a specific country at a specific point of time and is conducted with the purpose
of collecting, compiling, evaluating, and analyzing as well as publishing and disseminating
demographic, economic and social data pemginio all individuals in that country.
Information on housing and amenities is also collected during most modern population census,
hence the title APopul at i onamputiomamdih®uisingg Cens
census can be described as aashot of the population and its habitat in a country at a
specific point of time Census is a gigantic National Exercise linked with allocation of

Resources and Policy making and Planning.

Overall success of census depends upon the positive responsaraciggtion of
general public and stakeholders in the process, which is not possible without implementation
of effective confidence building measures, targeted publicity and communication and
information campaigns. An effective Media campaign communitiaégsurpose of the census
clearly, to general public and stakeholders. Hermcesmooth field operation, reduced
enumeration cost and increased data quality depends on a carefully designed and
implemented Media Campaign.Hence, the focus of Media Campaign 7" population and
Housing Census was to select appropriate time and channel to convey the accurate message to

motivate right audience and make sure that no one is left behind.

1.2 Background and role of Census Advisory Committee (CAC)

The results of 8 Population and Housing Census were conditionally approved by Council
of Common Interest (CCI) in its #Mleetingheld on 12 April, 2021, with the directionso
conduct next census as soon as possible using latest Technoloiesthis purposeCensus
Advisory Committee (CAC) headed by Deputy Chairman Planning Commission (DCPC),
comprised of renowned Demographers and Experts, was formulated with the mandate to give
recommendations for7Population and Housing Census, 20B8r this purposedetailed
deliberations were made and different groups were constituted to prepare recommendations for

|
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the conduct of 7 Population and Housing Census by studying best practices and identifying

@1®

strategy keeping in view the ground realities ofe a

country for effective communication

1 Exploring comments/reviews of Demographers, researchers & policy makers on

shortcomings in the last censase

Accordingly, aMedia working group was notified

that was assigned the responsibility of:

1 Devising a comprehensive communication

1 Identifying theissues / shortcomingsn the
publicity campaign of Censug017
1 Comparative studies of Census Publicity

Campaignsof different countries

publicity campaign of 8 Population & Housing Census.
Study ofUN GuidelinesandWorld best practices
Study of public attitude / reaction to analyze the expected hindrances and reactions
accordingly.

1 Clearly define target audience, stakeholders and hard to count groups and devising
different strategies tapproach different groups.

1 Study of Census Barriers, Altitudes and Motivators study results.

Accordingly, the Media Working Groupunder directions of CACthoroughly
reviewedUN Guidelines,previous practicesthe reservations of Stakeholdefmdings of
international observers on ™6 Housing and Population Census publicity St
communication strategy of Regional & Developed countries and chasgergrio dugo
digitization before presenting the recommendations for Publicity Campaig@ti Bbpulation
and Housing €nsus. A brief of backgrourstudy is given below.Oetails are attached as

Annexure 1).

1.2.1Review of Publicity Campaigns of Previous Censuses in Pakistan

A total of six censuses have been held in Pakistan since indeperdei®s1, 1961,
1972, 1981 and 1998 and in accordance to the decennial history of census taking, the sixth
Population and Housing Census was supposed to take place in 2008 but hapdstpbeed
severally due to various logistical reasons. The Sixth Pakistan Population and Housing Census

|
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was held on 2017 and it covered the entire territory of Pakistan, including Tribal Areas (FATA
and PATA) as well as Azad Kashmir and Gilgit Baltisterom as early on as the first post
independence Pakistan census in 1951, census implementers recognized the important role
played by the public and other stakeholders in ensuring an accurate éopuablicity and
advocacy campaign to popularize the cems and educate the public on its benefits and

their role in its success has therefore been an integral part of census operations in all the
previous censusesThe details of communication strategies and confidence building measures

adopted in previous ceuases are as follows:
1.2.2Communication Strategy and Confidence Building Measures for Censes951

Several publicity activities were undertaken 1851 including Publishingpress
releasesexplaining census and how it would benefit the pedpensus Broadastsby the
Census Commissioner and Provincial Superintendents in several landgeasfess, Public
meetingsin villages and towns, publishing bfochureihow and whyo.

The publicity was focused on appeavasihighy t o pe

successful due to the excitement and pride of the new State of Pakistan.

1.2.3Communication Strategy and Confidence Building Measures for 1961, 1972 and
1981 Census

In 1961and1972 the euphoria of a new State had died down and more concerted efforts
were required to convince people to support the census. More activities were included in the
publicity campaign including the production and broadcast fim on censusin all major
towns, includingcensus messages in Jumma prayersbservance otensus day in all

schools anddiscussions in various forumsn the meaning and significance of the census

In 1981the publicity and advocacy efforts had to be stepped up even fasiphecidly
emphasizing on confidentialityafter a rumour emerged that the census would be used to
nationalizeor confiscate property of those with more than one house.

1.2.4Communication Strategy and Confidence Building Measures for Cense®017

A detailed communication program of Population & Housing Ce€i¥ operation was
launched for awareness and confidence building of stakeholders and general putiiis.

|
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regard, first stepvas theestablishment of Media Cellat
. . . \;'BQJLQ“?
PBS Islamabathat wasnvolved in all the work related -3 8
o V.
to Publicity of Census Operation. The activities /\' F W ' “vu
. ~, V - .
performed by Media Cell are as follows () - % "q
N L

o Y
& “r

Planning and implementation of an ..
effective communication prograndentification of the
audience to be targetedselection of Advertising

Agencies, release of media, press clipping, organizing

press briefings and interviews, sensitizing the public
about purpose of the census initiatives, launchingeatablishment of a wefilanned publicity
campaign during enumedian to create a favorable environment for the collection of census

datato ensure the success of Census 2017

The details of community . x 0
- 7Sl 2 N\ X) &
awareness programs and outdo / i ) y \_\ 22
. _ P W17 255415 o T
campaigns are as follows: Locz Y bl £ BN
L A g
Administration in all the urban/rura b 4 & /-/(d’}; o yﬂ:‘f
areas of the coury became equally S B Al S ik Lo AR
responsible. For this purpose -
renowned/famous influentials of eaq, T ——
. .. 0800 57574453 etz oot by
area like Masjid Khateebs
i

Numberdars contacted people of their

area to arrangannouncements through loud speakerfpersonal contacts to fully respond to
census staff auing in the areas on stipulated census dates. The same practice was also carried
on within other religious place#iand bills, pamphlets to general public (men, women,
children as well as to the government employees in offices) were distributed manuvally fo
awareness of Population and Housing Census and about the schedule / program of the coming
Census staff in the areBanners / Billboardswere also placed at main locations.

1.2.5Challenges faced during Publicity for Population Census 2017

Although the theory of census is simple to state yet difficult to execute and so is true
with its publicity campaign, owingo certain operational as well as technical issues. PBS was
allocated avery limited resource spaceo lead its media campaign thgiuall traditional as

'
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well digital media networks which possibly restricted its ability to have a greater coverage of
census initiatives as well as to counter any census disinformation or polarized narratives around

there.

Another challenge concerned witiedia campaign of Census 2017 remaialesence
of a proper communication mechanism of PBS media team with stakeholders at different
tiers of local administration to evolve a proper communication strategy to enlist cooperation

of the local people around, the execution of census operation in the area.
126l nt ernational observersdé Repor t-206m Commun |

1 Lack of effective confidence building measures to involve Provinces/ Stakeholders in
Census process

1 Non-uniformity in publicity

1 Lack of Publicity through Posters and Flyers

1 Limited use ofsocial medidor publicity

1 Non-branding of Census Offices

1.2.7Review of Communication Strategies of Regional and Developed countries

Keeping in view the significance obmmunication strategy, the literature regarding practices
adopted by different regional/developed countries for census publicity over the globe was
reviewed. Publicity campaigns of three regional countries (India, Iran and Bangladesh) and

four developed @untries Canada, America, South Africa and Turkexre studied.

[TodaysiCensus, the Basis tor ‘Tomorrow, Flanning.

WWW.amarorg it
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Developed Countries Reviewed
Canada2016 America-2020 | South Africa-2021 Turkey-2021

141 C

AdvertisiVvig|Farreaching nSensitized Wor king GrYup

|
(

Outreach, compani esV groups \Y Pr eSstsat ement of the
Public and Forms sent Friends oW \

relationy, Census mate|{Census at s|Logo with all i nst
Soci al m¥di|l anguages Poster Competition

Learners am

I mpl ementin|Paid medi ¥ Leaflets were desi

Aboriginal Public reMa Before field opera
Managing th|{Promotions \
website partner sWNip Promotiona&al actiuvi
Research ba |l mportance
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MEDIA, COMMUNICATION AND PUBLICITY CAMPAIGN FOR 7TH POPULATION AND HOUSING ;

Chapter 2----Media Strategy and Recommendations

2.1 Recommendations for theCommunications, Advocacy and

Publicity Campaign of 7" Population and Housing Census
2023

After detailed deliberations in series of meetings, the recommendftidhe Publicity

Campaignwere finalized by CAC. One of the recommendations of CAC wasirteolve

stakeholders in Census Process from Planning till Finalization of R&balts.

recommendations for th€ommunication, Advocacy and publicity campaign of ¥
population censusare as follows:

Development of Slogan, Logo, lingle, TVC, Posters, Flyers:
! Information Banners, Uniform, merchandising

Integrated communication Approach-

. Integrated with other Census activities
Communication

a Sensitization of Elected
(4D} L representatives of Assemblies /
b @ = Public Leaders / academicians and
E other stakeholders
ﬁ Involvement of Involvement of Minbar Masjid/f
o= / Locals Hujra-Bethakf  Regional local
(= Notahles
'4= Interaction Press Briefing, News Tickers, panel
a+] /' With Media discussions, interviews, informative
.H news articles etc.
= Advertising Acquiring services of Advertising
= Agencies agencies as per policy of Press
E Information Department
E Advertisement Advertisement Campaign
o Campaign (Electronic, Print & other Media)
()

080 Use of YouTube, Facehook, Twitter,

0‘33' TFechmolosy =IF=! Website, WhatsApp, SMS

2.1.1Publicity Campaign from beginning till End

The publicity campaign will be launched well before start of the Census Operation and
will remain effective till its completion and data dissemination stage. The focus will be on
regular interaction with the masses throagipropriate media interventions. It will be helpful

in engaging their interest and cooperation in the success of Census Data collection regime.
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2.1.2Establishment of Dedicated Media Cell

The Media cell will develop a work plan with timelines and milessaieebe achieved
as planned. This media cell will design an appropriate Public Awareness Campaign. Skillful
publicity officers will be recruited at central and regional level. Uniform training of these
publicity officers for a uniform publicity campaignimmportant.

2.1.3 Development and distribution of Information, Education and

Communication (IEC) material
To give census 2022 a brand image, following IEC material will be developed:

An exclusivecensus logawill be developed.

A censusbrochure, that will be widely distributed down to the grass root level to be used
in local publicity campaigns. Copies will also be circulated to donors and schools.
Enumerators and supervisors will distribute them during the listing exercise that will be
conducted a few days prior to enumeration.

1 Alarge number ofolor posterswill be printed in different local languages and distributed
down to the mohallah level. They will be displayed at places where people gather,
including schools, hospitals, post offices, banks, shops and markets.

1 Short songs with census message lyriemdentertaining and educative dramas will be
broadcasted in different languages through radio and television at fixed times and on
certain days of the week.

1 Severalcensus sloganpromoting the importance of participating in the census will be
disseminatedhrough flyers and will be broadcasted by radio.

1 Merchandising will also be used for promotion asshirts, caps, stickers, calendars with
census logo and messaging will be used by PBS staff especially enumerators and
supervisors. These will also be distried.

2.1.4Community Awareness Program (CAP)

The media group will arrange community awareness programsdikénars, census
walks, census in schoolstc. to catch the attention of interested groups. It will also introduce
different innovative activities likéssuance of postal ticket coins, poster, flyer and slogan
designing competition Use of census floats, census logo on cars that are in u€eSef P

branding of census offices, can be used to promote this National activity.
I ————
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2.1.5Media Campaign at Local Level

For addressing the local communities, it is necessary to broadcast audio/ video
messages in local languages. This methodology will create coofidence in the community

on Census.

Enumerators may involve local influential like street bureaucracy, Imam Mas;jid,
bishops, Peer & scholars etc. especially in rural areas where use of social media is minimal.
Using of Hujra, Baithak and Miber Masijidfor effective communication of census message

in rural areas will also be developed.

2.1.6Engagement ofMedia

The media are importastakeholdersthat would effectively disseminate the census
message t@ublic education through radio and television The media campaign will be
started at the time the pilot census will be conducted and will continue tillEdctronic,
print, social and other medtan be effectively used to convey the message. Simangus
Web Page Radio and TV Programs like broadcasting census Anthem and short skits, ring
tones, bundle SMS, addressing queries of stakeholders through Media and Press briefings,
personality endrsements, using of twitter and face book page to spread the message can also
play an important role.

2.1.7Acquiring services of Advertising agencies / social Media Publicity Firm

Advertising Agencies play a key role during publicity campaign. The creation and
publishing of census content on electronic, print, social and other means of communication is
the main responsibility of the Advertising Agencies. For the purpose of appaintrhe

advertising agencies, laid down policy of Press Information Department (PID) will be adopted.
2.18 Regular interaction with mainstream media of Pakistan

The conduct of Media sensitization workshops on the importance of Census Data may
play a vitalrole not only in orientating them with the census process and terminologies to
enable them to best cover the subject on broadcast but also to gather their support to highlight
it as a matter of public importance. The issuance of regular Census spe@fsdgieases,
conferences and press tours to the Statistics House for demonstration of Data processing

|
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systems and real time accuracy frameworks may not only enhance public interest in the conduct

of forthcoming Census but also build their trust on thdibrity of its respective results.

2.1.9 Consultation, confidence building and continuous involvement of
Stakeholders

Defining the target audience / stakeholders and developing a proper communication
mechanism with stake holders at different tiers odl@ciministration, provinces, government
and private organizations, data users, ethnic groups, collaborating partners, persons with
disabilities etc. is essential to evolve a proper communication strafegpmprehensive
communication program involves s#tization of elected representatives of assemblies /
public leaders / academiciansand other stakeholders. Consultation can either be obtained

physically or throughvebsite, social media or online questions.

2.1.10Census Publicity as an essential Part déflanual / Training /Field Operation

Considering the deployment of large number of enumerators and supervisory staff in
process of data collection, their services can also be utilized asbieachrs of natiowide
campaign for engaging the pubtaectly in the forthcoming Census operation. For the said
purpose, they should be trained on ifgersonal communication and be provided with very
visible uniforms/vests bearing census logo, emblems and slogan etc. They will also be taught
the strategy blnvolving of Minbar Masjid/ HujraBethak/ Regional local Notables etc. to

influence general public.

2.1.11Monitoring

It is also recommended to continuously observe the publicity campaigrofotoring
and evaluationat grass root and national levelmust be ensured that any disinformation or
negativity spread about the process of census by any group must be immediatelgdddress

The publicity campaign designed according to above mentioned recommendations will
not only educate the general public abonportance of Population Census, but will also ensure
the confidentiality of shared information, clear their concepts regarding questionnaire, send
reminder to those who are late in recording information and give assurance of sharing census

results withdata users.

|
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2.2 Approval of Recommendations of 7th Population and

Housing Census along with Media Strategy by Cabinet

The recommendations atfte Media Strategy [‘é}.) «/ ?Kuo

h - - .
for 7" Population and Housing Censascompanying COMUNICATION STRATEGY

all the recommendations of CAC weaspproved by 7TH POPULATION & HOUSING

cabinet on 8 October, 202 and Council of Common CENSUS
THE DIGITAL CENSUS

interest in its 49 meeting held on #3January, 2022.

The communication strategy fot" Population and
Housing Census igluly reviewed and vettedby
consultant hired througtUNFPA and Minisry of

Information.

|
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Chapter 3 ---- Phase Wise Implementation

The Publicity Campaign was divided into different phasdianning, Education /
Awareness Phase (before Census), Motivation Phase (during Self Enumeration and Field
Enumeration Phase), RemindePhase (Verification and data Validation Phase)Thank
You Phase (Completion of Census exercisend Data DisseminationPhase (Results
Announcements).The Strategies and content afvertisements were continuously revised
throughout the campaign for different Phasasd to meet the communication needs of the
evolving environmentThese Phases assured the involvement kélstdders from planningp
finalization of results. The frequency of appearance on mainstream media was decided
according to requirement during a particular Phase. It was decided to increase number of
messages at the start of each phase especially daathefselfenumeration and both phases
of field enumeration. The appearance on media was slightly reduced in subsequent days of a
particular Phaséuring Planning, Education and Awareness Phase, Social Media was utilized
due to budget constraints anéech However, during Motivation, Reminder and Thank You

Phase main stream Media wefficiently utilized along with Social Media.

Campaign Early Awareness Motivation Reminder Thankyou brii
Strategic Education Phase Phase Phase Phase Dissemina
Planning Phase tion Phase

3.1 First Phase: Campaign Strategic Planning (Aug 20an 22)

3.1.1 Activities proposed in work Plan for CampaignStrategic Planning
Phase

Establishment odA Media Cell. D
Devise a comprehensivmplementationNork Plan with appropriate timelines — I

Budget Allocation for Communication Strategigd Implementation Work Plan.

Appointment of Medi&gpokesperson/Focal Person.

= =4 4 -4 -

Issuance of regular press releasealhkey activities and milestones achieved, along with
regular updatesf Digital Census.

1 Devising a Comprehensivgrisis Communicatiostrategy for misconceptions and rumors
regarding use ofensus data and Census process. (Crisis Management).

Hiring of Print, Electronic and Social Media Publicity Firms as per PID policy.

Development of Census Website and creating Social Media pages for creating awareness.

|
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1 Involvement of contenDeveloping ad incorporatingCensus Communication/ publicity
publicity contenin the training course of Field Staff.
1 To search collaborating partners, like educational institutions, government and private

organizations and to involve them in consultation at everestag

3.1.2 Activities carried out during the Phase

a. Formation of Dedicated Media Cell and Assignment of Duties

On recommendations of Census Advisory Committegjedicated Media cell was
established in the Census Project Management Unit (CPWI) duties assigned to Media

Cell were as follows:

To design an effective Work plan for Publicity Campaign

Hiring of Print, Electronic and Social Media Firms

Finalizaion of advertisement content and IEC material

Finalization of information / Explainer videos on Census

Issuance of regular press releases on Census activities

Running an effective media campaign on mainstream and social media
MediaMonitoring

Media interactive sessions and press briefing

o To Do Do Do Do Do Do Do

Archiving of main media related activities of Census

b. Devise a comprehensive Work Plan with appropriate timelines.

For implemeration of recommendations, a comprehensive wgdn was proposed.
According to proposed Work Plan, the communication campaign was divided into seven
phases aligning with the seven phases of the census proests planned timelines and
activities for each phaselrhe timings and tactics were slightly changed during the

implementationesponding to the evolving ground realities.

c. Involvement of Stakeholders in Planning of Census

Various stakeholders, including provinces, political parties, researchers, data users,
demographers, policy makers, media and the general public remained involvéd in 7
Population and Housing Census right from the planning stédagamportance of stakeholder
involvement lies in fostering their ownership throughout the census process andrgs an

acceptability, credibility and transparency to the whole exercise.

To build confidence among stakeholders, discussed below series of measures were taken:

|
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I. First Rounds of Meeting with Provinces

Online orientation meetingwas conducted with Chief 8etaries of Provinces to discuss the
census methodology for consensus1@*t August, 2021 Additionally, physical meetings

were organized with Provincial Governments to provide a comprehensive explanation of the
methodology and highlight their role w.e6f" September, 2021 to 16 September, 2021.

KPK (1th September, 2021 Baluchistan(16th September, 2021)
ii. Involvement of Academia, Researchers, Demographers and Data Users

Academia, researchers, and data users were engaged through sensitization workshops at
Provincial level. These workshops were conducted in ICT and Provincial Capitals in renowned
universities from 24th December, 2021 to 10th Jan, 2022. The purpose vwesdd@uvareness

about the digital census process for broader accepsauceonfidence building of Academia,
Researchers and General Public
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d. Appointment of Media Spokesperson / Focal Person

Mr. Muhammad Sarwar Gondal, Membe
(IT/SS), being the Project Lead of Ropulation & J :
Housing Census, the First Ever Digital Census vf - 3
Appointed as Focal person / Media Spokesperso '(

7" Population and Housing Census, 2023.

The main task was to communicate following ki =8
messages: .
A Census for Policy Making
A Census Enumeration Methodology (where to be counted?)
A Participate in the Census for your Future
A To counter misconceptions and rumors regarding use of Census data and Cens
process. (Crisis Management).

e. Proposing an appropriate budget for Publicity Campaign

Keeping inview theimportance othe Publicity Campaign, an appropriate budget was

proposed especially for Social Media Publicity Campaign.

f. Involvement of Media Partners

The first stefio achieve support of General Public in Census process was to run a successful
campaign on Print, Electronic and Social Media. According to Press Information Department
(PID) policies, all advertisements for a Campaign on PrintEladtronic are made through
Advertising Agencies. Therefore, to get the desired dissemmati Census message, the

specialized advertisement agencies / firms wesgltby PBS as per PID Policies.

I. Hiring of Print & Electronic Media Advertisement Agency

Print and Electronic Media Publicity firms were hired according to policy of Press
Information Department (Bl), Government of Pakista(Procedure and Eligibility Criteria
attached at Annexure 2 & 3 respectivedlvertisement to appoint print and electronic media
agencies was published through FAhnexure 4)

According to eligibility criteria of PID, the Advertisement Agency haddabcredited by
Pl D. To proceed for publicity campaign in acd
Department (PID), 2021 a selection committee, as per PID guidelines, evaluated and finalize

all the work related to selection/appointment of Advartjs\gencies for carrying out Publicity
I ————
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work of the Censu023. The selection committédotification at Annexure 8omprised of

3 Members:

PBS representative, Mr. Ayazuddin, Member C&S
PID representative, Ms. Shagufta Ansari, Direé&dvertisement

External Media Expert, Mr. Muhammad Adil, Dunya News

The Advertisement Agencies had to submit proposals and after scrutiny of proposals the

qualifying agencies had to appei

before Selection Committee fo Hiring of Print and Electronic
_ Media Advertisement Agencies
presentations on proposals. Tt

Advertisement Agencies whc ¢ Three mainstream media Advertisement

l I ﬁ Agencies were hired according to policies
wanted to submit proposals f(]' of Press Information Department:
ﬂ f » M/s Creative Junction Pvt, Ltd.
appointment for the Publicity; 51 * M/s Adage Communications Pvt. Ltd.

" /s Midas Pvt. Ltd
Campaign of ¥ Population and s
Palg P Eﬁf"ﬁ“ * The Agencies were responsible for creating

Housing Census, had to follow th and releasing Publicity Content on main
stream media.

guidelines that were provided t

them while presenting thei

proposals. All agencies were give

30-minutestime to present their

proposal in front of selection committee.
The advertisement agencies had to propose the following:

Census logo

Several slogan statements and campaign tagline

I nformative jingles and TVC6s

Ideas for personality endorsement

Proposals folaunching of publicity campaign on TV, Radio, Print aodial media

Designs of standard posters, flyers and other informative material.

=4 =2 =4 A4 4 A -

Thoughts for 6Community awareness progr amé
distribution of pamphlet, censusalk, Minmber Masjid, Hujra Baithak and other local
influential etc.

1 Proposals to gain free of cost (FOC) media coverage in TV and radio talk shows and

Newspapers etc.
|
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Strategy to handle false news/ rumors about census.
Ideas for merchandising.

Suggestiongor continuous monitoring and effectiveness of campaign.

The proposal submitting agencies were informed that all the content must highlight Census
date and duration, the purpose, importance and role of people in Census.

In response to the advertisem&&,Companies participated in the tender and 17 companies
were approved by the committee to be reviewed in three subsequent meetings for review of
proposals. 10 companies were short listed for the final presentation and finally, following 3
companies wereetected on the basis of their Creative wixotification at Annexure 16)n
15" February, 2022

a0

1 M/s Creative Junction Pvt. Ltd.

1 M/s Adage Communications Pvt. Ltd.
1 M/s Midas Pvt. Ltd

Work Distribution:

While there is nostringentrules to assign work to agencies by Rlibe most followed
procedure is to announce competition every publicity assignment/ creative work, and to
receive theproposals from three companies. After receiving proposals,@0f6rk is given
to winning agencyrad 30% and 2% is assigned to second and third positions respectively.

Same criterion was adopted by Pakistan Bureau of Statistics.
ii. Hiring of Social Media Firm

No one can deny the importance of social medidifioelys pr ead of messages
world, along with ensuring transparency and accountability of the processeg of Social
Media firm for Publicity and General awareness campaign of 7th populatiomnd Housing

Census was one of the recommendation$ Census Advisory Committee (CAC).

|
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Advertisement: Keeping in view the role ofsocial media for effective

communication and the recommendations Hiring of Social Media publicity firm ‘

CAC, a comprehensive Request for Propo

* Census Advisory Committee (CAC)
recommended to hire Social Media Firm.
* M/s Mind map Communications Pvt. Ltd.

(RFP) was prepared for hiring the services -

the social media firm. RFP containec i o e £ @ e el ke e e e
. . * A thorough competitive process and all
requirements and deliverables and ott codal formalities were fulfilled in this
.. . L. . regard
formalities of selection cefria for social « The Agency was responsible for posting

informative material on Social Media
handles of PBS

* the Agency was also involved in Digital PR,
Media Management, Crisis Management
and Page Security

media firm. The hiring oBocialmedia firm
was tendered, with the approval of honorat -
Chief Statistician. After fulfilling all
formalities, M/s MindMap Communications Pvt. Ltd. was hired for the Social Media
Campaign. The contract betwe®BS and MinMap Communication was signed on 18th
March, 2022.

Evaluation Criteria and Procedure: A selection committeeunder the chair of Mr.
Ayazuddin, Member Census and Surveys was constitdt€bmpanies participated in the

tender. The submissiomgere thoroughly reviewed and after fulfilling all codal formalities, a

company was hired for the Social Media campaign for one year.

T e
9
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3.2 Second Phase: Early Education Phase (Feb-5&p 2022)

3.2.1 Activitiesproposed for Early Education Phase

1 Engagement of Press, Media, Partners, Stakeholders and ti.

1 Development of understandilmgd knowledgeamong all audlence’3
about Pakistan Bureau of Statistics, its role in Population Cer @ . i) ’1‘.’

importance of Census and the details about upcomingaldig

voices.

Census.

Finalization of content and videos for the campaign.

Finalization of celebrity for campaign endorsement.

Identification of languages in which the whole content needs to be translated.
Deciding Census Logo / Slogans, designing of flyers, beyacind other IEC material.

Educating key audiences about the importance of participation in Census.

= =/ =4 A4 A -2

Organizing educational events (such as seminars and workshops) both physically and
virtually.

1 Engaging advertising agencies (on the panel of PB8}s, media, partners, stakeholders

and trusted voices to help in strengthening the reach of PBS messaging among hard to count

audiences.

1 Posting Social Media Content on Facebook and Instagram and other hamdiedaily
basis.

1 Census irschools and otér educational institutes: Involving teachers aidents

3.2.2 Activities carried out during the Phase

a. Designing and Unveil of Census Logo

Designing of logo was one of the milestones of effect

o, 2
publicity which was achleved by PBS. All advertiseme % V

| AT agencies  on P u= g
9 L T SO TN PR

panel of PBS
submitted different designs of logos with
several slogan statements. A committee of

senior officers of PBS thoroughleviewed
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all logos and slogan statements. The logo submitted by M/s Adage Communications Pvt. Ltd.
was selected with slight amendments.

The logo was unveiled biyederal Minister (PD & Sl) Professor Ahsan Igbalin a
Ceremony that was held @¥" June, 2022at National Census Coordination Centre (N3C) at
PBS, Head Office, Islamabad.

b. Second Roundof interaction with Provinces

Sensitization workshopswere conducted withProvincial Functionaries to increase

awareness and clarify their responsibilities frorff B&y, 2022 to 1% June, 2022.

QUETTAX* May, 2022)

l 5 JJ
*‘ U)“
[R PROVINCIAL GOVERNMENT FUNCTIONARIES

Sensitization Works T '|

POPULATION & HOUSING CENSUS - 2022 i ﬂ &\

“THE DIGITAL CENSUS™ 450~ 117 June, 2022, Gigit, NGNS Bam -
GOVERNMENT ¢ Gilgit Baltistan

6" June, 2022, Muzatfarabad, AJSK

5 Pakistan Bureau of Statistics (%)

’alustan Bureau of Statistics __)

Nt b g — Maemxy o

AJK (8 Juneg 2022) GILGIT BALTIST@N June 2022)

£ 100 Jo KaYin] www.pbs.gov.pk 21



c. Finalization of IEC material, Publicity Content, Explainer Videos and Census

Jinglesand Brand Ambassadors

IEC and brandingmaterial consisting of Flyers
Bags, Caps, Vests was prepared well before start of Cel&{' ‘
The IEC Material contained Logo and other informatig *

.r' Al

cllm;rvlewéé(CATli%;L_hdgfﬂﬂ@f‘ a W
phases of Publicity Campaiglanguagesind the target audience during a particular situation.

content was continuously revised by keeping in viber Y e

Furthemore publicity contentfor Print and Electronic Media Campaign was alsonsttied

by advertising agencies which was shortlisted byatemittee.

| K akistan
% Bureau of
Statistics
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d. Circulation of standard policies of Advertisement in Field

To proceedfor a standardized publicitgampaign throughout the country
instructions on Publicity Campaign were also circulated in Field through operational manual
(Annexure 19). Similarlythe policy for inauguration of field activities was circulated among

field force (Annexure 20)

e. Creation of Social Media Handles and strt of campaign on Social Media

Keeping in view the importance of

social media 6 social Media handles of PB
(Facebook, Twitter, Linkdd, Instagram,
YouTube and Snapchat) were utilized
involve and engage followers.

To rationalize Publicity Budget,
during early education phase, publicity

campaign was restricted to social media.

@PBSOfficialPak

f. Publicity in social media during Education Phase

// PSS
N\ ﬂ_mul: 0F
Pakistan's 7th Population and Housing LI

Carsss s o ghékogs Soary residaticl o PAKISTAN'S FIRST DIGITAL CENSUS

commercial structure built in Pakistan used satellite imagery to check addresses and
ensure the accuracy of the census data

WHAT IS A DIGITAL CENSUS?

Digital Census uses satellite imagery to
check addresses and ensure the
accuracy of the census data

———

N

)

§ E:-,.,":,"‘: @ 000000 esbsoffcobok | . Reimer, @ 000000 esbiafficapon

www.pbs.gov.pk . www.pbs.gov.pk
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N BeATC FOR THE FIRST TIME IN HISTORY, PAKISTAN'S FIRST DIGITAL CENSUS
How will the Digital Census count Digital Census introduced digital tablets —
residential buildings? and the option of self-enumeration in IS ACCURATE

It captures and monitors all locations where
the census has been conducted through
geotagging using GIS technology

the census process

% LIST AND GEOTAG THE
BUILDING
LIST AND GEOTAG EVERY
APARTMENT WITHIN THE
BUILDING

ENUMERATE EVERY
HOUSEHOLD LIVING IN
THE BUILDING
P i
4 000000 Epbsofficiolpok ’ 000 000 dpbuficiolpok
VB @ ovreraener| | YEE @

DIGITAL CENSUS 2023

What Is A Digital Census 1

= gl -
=2id P

<l

JF

orien

s

L ik

Census goes DIGITAL! x ; o % e Enumerating children using the Digital Cen... >

g. Other Activities
Regular press release and tickeese shared with Media after each activity of Digital
7" Census were issued and got coverage in mainstream Media.

1 Links with mediahouses and channels were established to get appearance in talk shows

during the campaign.

1 Columns in Newspaperd?anel Discussions / Interviews

£ 100 Jo KaYin] www.pbs.gov.pk 24



MEDIA, COMMUNICATION AND PUBLICITY CAMPAIGN FOR 7TH POPULATION AND HOUSING e, ]

3.3 Third Phase: Awareness Phase (Oct 2dan 23)

3.3.1 Activities proposed for Awareness Phase

T The aim of this phase is to i cate t

Digital Census is coming and itis importanpt@a r t i ci pat

P,

1 It will be a formal launch of Census paid communications. Significant AW
outreach through paid media and advertising, social media engagements, public relations
efforts such as media tours, hosted events and informative columns in newspdgers wil
used to ensure that key messages are heard across all the audience groups.

1 Campaign taglines and several slogans will be used in print and electronic media campaigns
to catch different audiences.

1 Census message will be delivered in a way that itneiilonly inform the audiences about
Census but will also build a sense of relevance, urgency and safety around census
participation.

1 Distribution of Digital Census information material in schools, educational institutes and
events.

Columns inNewspapers / Panel Discussions / Interviews

Establishment of early communication channels and foster relationships with hard to count
(HTC) audiences. Special strategy will be devised to contact influential persons of areas
with high security risks and lowetwork reach i.e., far flung areas.

1 Sensitization of elected representatives of assemblies / public leaders / academicians and

other stakeholders.

3.3.2 Activities carried out during the Phase

a. Brain Storming Session with Demographers

Oneday brainstorming session with Demographe

was held on 2 December, 2022. The conceptu

Field Staff were shared with them. These initiati
allowed for gathering feedback on the methodolo:
guestionnaire anddiming material. It ensured the

their concerns about methodology were address
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b. First Media Briefing

The Media was briefed about
upcoming Digital Census in &ress
Briefing heldon 13" Jan, 2022t National |
Census Coordination Centre (N3C) PB .
Head Office, Islamabad.

c. Engagement of National and International Organizations

Relevant national and mey,
international organizations  (World me
Bank, UNICEF, UNHABITAT, WFP, E
Population Council, FAO, FCDO,
UNHCR, SDPI & PIDE) were oriented
through dedicatedession on 27Jan,
2023, providing them with a thorough
understanding of the procedures anc
methodology involved in the census. This enhanced their confidence in the process and

facilitated their cooperation.

d. Brief to Census Commissionerabout their role in Census

Provincial Census Commissionersvere also briefed about their role through

informative Session 026" January 2023.
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BUREAU OF
SIALISTICS

e. Song Competition K i
P 4

Pakistan Bureau of Statistiemnounced census . W
IS y\% =3 Ay S

_ _ NATIONAL SONG
involvement and understanding of the broader populat COMPETITION

The theme obnline National song eopetition wasi t u SRR JOUE QRO SNberi st o )

exciting prize awarded by the Governmenbt
of Pakistan and a chance to get your song

he say hay .tHundréda ofaentriesa Wedd professionaty produced | _

song competition on social media to ensure th 3

received & voted on! Muhammad Danish Butt won /% e . A
competition and was awarded a prize by Chief Census Commissibtteg inauguration
ceremony of SelEnumeration Portal by Chief Statistician

f. Social Media Campaign during Trainings

The training of Field Force for First Ever Digital Census wedd in three Phases.
During all Phases of Training, the Social Media Pages of PBS gave updates on activities of the

exercise.

Dr Naeem uz Zafar,

Chief Statistician, Pakistan
Bureau of Statistics, is
personally making sure
Training of Trainers

is top-notch

Mardan, KP on 22 Dec, 2022

PAKISTAN BUREAU OF STATISTICS
TRAINING OF ENUMERATORS

7TH - 11TH JANUARY, 2023
© O ©® © O O @pbsofficialpak
www.pbs.gov.pk PAKISTAN’'’S FIRST-EVER DIGITAL CENSUS

Pakistan Bureau of Statistics
Master Training

5th - 15t December

PAKISTAN BL U OF STATISTICS
TRAINING OF ENUMERATORS

7™ - 2157 JANUARY, 2023
PAKISTAN’S FIRST-EVER DIGITAL CENSUS

© O ® ® © O @pbsofficialpak
k
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g. Publicity in Print Media during Awareness Phase

Saslagas o gals 7th Population and Housing Census Dl - B o More inclus

THE DIGITAL CENSUS

7*"Populationiand |Housing Census

Solospamisnsils gl [
“The Digital Census”

“The Digital Census”

The Fiadg Enumaration for 7th Population & Housing Consus will start soon and "
Field Enumerators from respective Provincial Governments will visit your |
bomes. To avaid scam. spam of Irset during the census

REMEMBER !
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= A choaut MaRsieae oad bosi tasimen sostabte 18 history of Pakistan

4. You may recesse veriication call(s) so your mabile

.Lé(d/t‘f‘(:/d::’-:bgdﬁuﬁ'&/rf Yot howse for exideacs bass pricy making
shotes atou! Me infarmatior Gatered anly Irom Be

3 AN ugdates ane avidantic viders regarding Dgital
Cansus are Vaing ANareE MraUh o3l dress
+ < Sl
T sumber 051-422520)
SUEL Ly S. For mare infermation call our UAN sumber "

releasas. officsal PES website and official sectad
OBOO-ST7BT4 or viwd our webuibe warw.pbs. gav.pk.

w5y . Pakistan Bureau of Statistics
{ n> y Wenniry of Plaserng. Dovsiagerent & Spasie vetietves

b v v 0% ST

g Toll Free: 0800-57574 | www pbs gov.pk

3.4 Fourth Phase: Motivation Phase (Feb 23Apr 23) / Campaign

during Self Enumeration and Field Enumeration

ira l
participation among their circles.
1 To make sure that people know how to complete the <
enumeration questionnaires. For tipatrpose,geneal public

must be aware that it is quite easy to fill the census form from

3.4.1Activities proposed for Motivation Phase

1 To motivate individuals to coperate with enumerators t

complete their 2022 Census questionnaires and to encot

their computer or smartphones.

1 An effective media execution plan for Print, Electronic aadial mediaand out of home
publicity, strategy will be helpful.

1 Through all channels, the campaign will continue to reinforce the three key concepts:
Safety, Urgency and Benefits of Census.
Branding of Census offices and merchandising of vehicles.
Robot calls and bundle SMS will be used tovw®y Census message.

Sharing of views and beliefs of community leaders through different forums.
I ————
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Use of local languages.
Census in Educational institutes
Rumours and misconceptions that will arise about Census process will be handled through
social mediapressconferences, Press releases and TV and Radio talk shows.

1 Publicity meetings will be held in villages and towns (Hujra, Baithak/ Numberdars) and
announcements through loud speakers.
Stickings on public passages and Census Walk.
Announcements in mosgsieabout presence of enumerators in an area and conveying
special Census messages in village and towns/Cities in Jumma prayers.
Issuance of Census Postal tickets and Census Logo on main brands of pizza / fast foods.
Publishing of Census messages on othdslipworganizations, collaborating partners,
official websites and social media handles.
Issuance of regular press releases on all activities related to digital census
Distribution of IEC materials (Broachers / Flyers etc.)

Use of Census bags, caps aedt by enumerators.

3.4.2Activities carried out during the Phase

Publicity and information campaigns are necessary to encourage participation.
Consultation with general public and stakeholders on census is necessary to make sure that all
aspects of censuare well understood and accepted. For this purpose, General public with
special emphasis to identify hard to reach population was approached and encouraged to
participate through information campaigns. These include people living alone, students living
away from home, elderly, homeless, minorities, immigrant communities, inhabitants of inner
cities and dense areas, stakeholders including provinces, data users, researchers and religious

groups etc.

The Main Census Publicity Campaign consisted of advertesgson main stream
media, i.e., print and electronic, posting smtial mediarelease of census song, issuance of
commemorative Postage Stamp, confidence building sessions and workshops with
stakeholders, outdoor campaign and Community awareness progtamshe details of
Publicity Campaigrmuring Motivation Phasare as under:

|
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a. Building Confidence of Media

Efforts weremade to remain engaged wittedia through interactive sessions and press
briefings, enabling them to disseminate accurate information about the census process and
outcomes. These interactive sessions include visit of senior journalists at PBS head office on
6th Feb, 2023nteraction with Media Persons at Provincial Census Coordination Centre (P3C),
Lahore at % Feh 2023 andViedia Briefings on 18 Feb, 2023 and #7Feh 2023 at PBS Head

office.

Media Briefings(16™ Feb, 2023 Media Briefings(27" Feb, 2023
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b. Inauguration of Self Enumeration Portal and release of Census Song

To giveownership of first Digital Census of Pakistan to the General Public, PBS launched

SelfEnumeration Portal. Sednumeration B e et

Portal provided the opportunity to thef sing
respondent to enter the required infotiom
about their
household by 3@
accessing self

enumerabn

portal. The Inauguration of Self Enumeration Portal
selfenumeration Portal was inaugurated by Federal Minister
IT&T, Syed Aminul Haque All main Media Houses were

invited in the ceremony and the ceremony got coverage in

Prize distribution - Mainstream MediaSocial Media handles of PBS gave live
coverage of thevent.Census Song was also releagdse winner of online song competition
on O6Bajao Appb6 were awarded with prize durin

c. Publicity during Self-Enumeration

Launching of SeHEnumeration portal was highlighted by Social Media handles of PBS.
Tutorial videos about concepts and procedure to fillsgléenumeratiorportal were posted

on Social Media handle$hematic campaigns and reaimpaignwere posted thruagh social

media. At this stage mainstream Media was also engaged in the delivering Census message to

.. Pakistan Bureau of Statistics @

"= 26 February 2023+ @

. = Pakistan Bureau of Statistics @

== 14 February 2023 - @

Want to know how easy it is to self-enumerate? Watch this video for a step-by-step tutorial on Visit htt[j.s:/./self pbs.g.oy.pk to self-enumerate now! Watch this video for a step-by-step tutorial on
how to fill out your census form online, anytime, any place! how to fill out your Digital Census form online, anytime, any place!

For further details visit our website wwwv.pbs.gov.pk T120th Feb-3 March 2023

You can self-enumerate between 20th February 2023 - 3rd March 2023 TCall 0800-57574 for any queries

#DigitalCensusPk Mg #Census #PakistanCensus #DigitalPakistan #Census2023 #Pakistan #PakPBS #DigitalCensusPk l #Census #PakistanCensus #DigitalPakistan #Census2023 #Pakistan #PakPBS
#DigitalCensus #SelfEnumeration #DigitalCensus #SelfEnumeration

%
/" PAKISTAN
! BUREAU OF
STATISTICS
Government of Pakistan.

o
/ PAKISTAN
§ BUREAU OF

7 STATISTICS
Government of Pakistan:

General Pubilic.
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.. Pakistan Bureau of Statistics @
37 SELF-ENUMERATING at hi f.pbs.gov.pk | #5514 February 2023 - Q@

tion Portal is designed to mal on s ) PR ’
Want to know how easy it is to self-enumerate? Watch this video for a step-by-step tutorial on

how to fill out your census form online, anytime, any place!

For further details visit our website www.pbs.gov.pk

You can self-enumerate between 20th February 2023 - 3rd March 2023

#DigitalCensusPk W #Census #PakistanCensus #DigitalPakistan #Census2023 #Pakistan #PakPBS
#DigitalCensus #SelfEnumeration
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Sign up and log in to the 7th Population
and Housing Census Portal

mobite nufmber.

ey © © ® © © O wrbsofficialpak
LERe o e S o

. . Pakistan Bureau of Statistics @

.+ Pakistan Bureau of Statistics @
A== 26 February 2023 - @

023 @
The Selif-Enumeration Portal for Pakistan's 7th Population and Housing Census is now livel
Start Self-Enumerating now a v.pk

#DigitalCe

Visit https://self.pbs.gov.pk to self-enumerate now! Watch this video for a step-by-step tutorial on
how to fill out your Digital Census form online, anytime, any place!

#DigitalCe

*=20th Feb-3 March 2023

‘ICall 0800-57574 for any queries

#DigitalCensusPk Mg #Census #PakistanCensus #DigitalPakistan #Census2023 #Pakistan #PakPBS
#DigitalCensus #SelfEnumeration

-

UNIQUE TOKEN NUMBER

G0 BIG,
GO SELF-ENUMERATE!

© O ® © O O @pbsofficialpak
www.pbs.gov.ph

d. Inauguration of Field Operation by local Influential at tehsil/district and provincial

level and by Chief Census Commissioner at National Level

The policy for Inauguration of Field activities was already circulated. Therefore, the Field
Operation was inaugurated by Chief Census Commissioners at P&boHiee Islamabad on
15t March, 2023. The inauguration was followed by a Media Talk by Chief Census

ol £l 4 S
was followed at local levels. All the activities were

Commissioner.The same procedure

highlighted by Social Media handles of PBS and got coverage inaMedi
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e. Social Media Publicity Campaignduring Motivation Phase

Keeping in view the importance and reactsofial mediathe main emphasis of Publicity
Campaign during motivation Phase was Publicity throamtial mediaThematic Campaigns
including dtractive reels and Videp®Reelsand Static posts motivating General Public to
participate in Digital Census was postedotigh all social Media Handles during Field
EnumerationSpecial animated tutorial videos were made that illustrated the procedure of Self
EnumerationAnimated explainer video about Digital Census was also posted. The emphasis
of all posts wasommunicatig the Digital Census updates. Furtheapturing work, facts,
data, debunking, news and announcementsvieteos were posted to motivate Census Staff

and Enumerators especially females involved in Digital Census.
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Self-Enumerate yourselves in

3. EASY STEPS

PAKISTAN'S CENSUS
GOES DIGITAL!

And so should you! Fill out your own Digital Census
form and join the digital journey of Pakistan

App Version 6

Enumerating children using the Digital Cen... |

|
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Participate in Pakistan's first-ever Digital
Census through self-enumeration:

O CAN DO 1T YOURSELF!

For the first time in Pakistan, you have the facility and
the option to fill out your own Digital Census form.

Self-Enumerate for the first

Keep control of your information in your YOUR INFORMATION IS

own hands and fill out your own Digital VALUABLE TO US

Census form .
Information you provide through the online census

FOR THE FIRST TIME IN THE HISTORY OF form will help the government provide better services,
PAKISTAN! facilities and all-encompassing policies.

selfenumerate Self-Enumerate yourselves and your house...

239,017,494 peaple FIELD ENUMERATION FIELDENUMERATION | 7% Y,
enumerated across FOR PAKISTANS 7" POPULATION AND HOUSING CENSUS for D“"‘”‘h:s :s::r::t”m“n"::s“‘”ﬁ Censis

Pakistan ) HAS BEGUN NATIONWIDE! | ——

f l | 12 MARCH - 4™ APRIL CHICICRC (B-Form)readyfor Census Enumerato!
’ il ‘ 5 )

\

People enumeratedin: 5\ | i /

The app uses sophisticated software
and applies skipping patterns and
logical checks as and when required.

0Sindh: 54,858,515
oPunjab: 116,827,125 Questions for children less than the
oKP:39372,462 \lliuild Gensus age of 5 automatically go to the
3:::2::32%3’5?3 i 22%‘“ ! default value of ‘not married, and
olahore:11,770,764 30 Apil, 2023 ]‘ ‘not employed”
; y A 2 R ;
E“ W oI E ¢ sl 4 ) iy
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PAKISTAN'S FIRST DIGITAL CENSUS
IS ACCURATE

It captures and monitors all locations where
the census has been conducted through
geotagging using GIS technology

000000
www.pbi.gov.pk

Based on the decision of
Census Monitory Committee a Post Enumeration
Survey wil be conducted in selected areas by
Pakistan Bureau of Statistics

Forgot to self-enumerate?

DONTFRET
Census Enumerators will enumerate

you during field enumeration! :

Pakistan's 7th Population and Housing
Census lists and geotags every residential and
commercial structure built in Pakistan

000000 dpbuoficialpok
www.pbs.gov.pk

/—73% Completed

« 40Milion households
0 /— listed and geotagged

CENSUS . "
SUCCESSTO “ﬁ»m’ ___170Milion people
DATE ' enumerated
//’/
T\ 98lodged complaints
ﬁ resolved
&2
\_450fulyfunctioml
Census Support Centres

000000 #susofficaipak

www.pbs.gov.pk

FIELD ENUMERATION
? 12" MARCH - 4 APRIL
48

Census Field Operations are still ongoing.
As of April 28, 2023:
- 40 Million structures have been geo tagged
- 237.5 Million person have been counted across the
country till now, over:
-116 Million in Punja
-54 Million in Sindh
-39 Million in Khyber Pakhtunkhwa
-19.7 Million in Balochistan

PAKISTAN'S FIRST DIGITAL CENSUS

used satellite imagery to check addresses and
ensure the accuracy of the census data

000000 osvuficaps
www.pbs.gov.pk

#CENSUSUPDATES

osof April 0], 2023

ONCOING

CENSUS WORK
COMPLETED

fthe art
Uus

it

Digital Census technology
is helping redress under-enumeration

000000 ésteoliciapok

www.pbs.gov.pk

FOR THE FIRST TIME IN HISTORY,

D ; introduced digital tablets
e option of self-enumeration in
the census process

000000 dpessiciok

www.pbs.gov.pk

WHY DIGITAL CENSUS?

Arecord 40 million structures were geo-tagged
during Pakistan's first digital census, allowing for
focused need and area-based policy planning

{

[

"

000000 #obeofficiabak

) www.pbs.gov.pk

&

o

ELECTRONIC DEVICES
ACCURATELY EAUMERATIOG PAKISTAN

and undercounting.
FIELOESUNERITION .
12 MARCH - 4™ APRIL M B v 2 wer S5
b 000000 askificolpoc pax /72 i N " 006000 siteficap
s weesbesonak oS | Sybua gy J0N000RENS e G & wwepes gov.pk
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f.  Involvement of Influencers to boost Social Media Campaign

Influencers likeAhsan Khan, Sarwat Gillani, Umer Alam andJunaid Niazi having
millions of followers, recorded messages for Population Census on their respective social

media.Dr Arfa SayedaZehra, an Educationist and Urdu Language Expert also motivated

general public to participate in census through PBS Social Media platform

. b

P o),
© O ® © © O @pbsofficialpok

www.pbs.gov.pk )
© ©® 00O @sbormcialpak

S =

©0© 000 evowincanon

In short, a Social Media Campaign was launched in which PBS successfully highlighted the
information about Digital Census re&at information, use of Census Data, Facts and myths about
Census and clarified fake News trending about Digital Census.

g. Mainstream Media (TV, Radio, Print) Campaign during Field Enumeration

The Publicity Campaign on Mainstream Media included:

TV

Advertisement on TV consisted of 789 spots of 30 seconds to 1 minute duration. The total air
time for the advertisements was 9 r©d3 minutes and 50 seconds with 25 days of appearance
on TV during the Campaigr25 National and 9 Regional News channels were utilized
throughout the campaign during peak hdurst of main Channels and Newspapers utilized is

attached at Annexure 22).

|
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Details

- Total Channels/ Coverage /
Eﬂlé%l(l:”y NfO Spots / ;Fotalt_Spots/ Newspapers / Viewership / | Approximate
ga . | Insertions (Ef]erali(c)ig]s Stations Readership Budget
y (Paid) b National | Regional
13 (interview,
] beepers) +
Spots: 769 documentarie
) 182.7
+ tickers Million (all | 80.6 million
TV 25 [ (9 hours 25 9 spots added) |
43 (2 hours 48 (paid)
minutes minutes)
50
seconds)

These Channels were carefully chosen on the basis of National and Regional representation
and Target Rating Point (TRP) of particular Channel at that time. Besides, interviews, beepers,

documentaries and tickers also went on air during prime time andrngaimows in different

phases of campaign. The time duration of these activities was 2 hours 48 minutes. Total

viewership remained 182miillion (all spots added).

Engagement of Celebrities

The census messages were conveyed through famous celebritigadika Ansari and
Javed Sheikhon TV and Radio

0e®Ocd

www.pbs.gov.pk
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Print

Print Media Campaign consisted of 21 days of advertisement with 420 insertions on 12
National (English & Urdu) and 16 Regional Newspapers with readership of 4788K per day.

All advertisements were coloured and were published on front pages of Newspapers.
To get maximum coverage, the Newspapers were selected on the basis of Audit Bureau of
Circulation (ABC) Certification. Apart from advertisements, more than 50 press releases
covering important news on census activities were published in different National and Regional
Newspapers throughout the Campaighese advertisements got coverage in all important
newspapers. Interviews of Chief Census Commissioner and official spak@spgaviember

SS/RM, Mr. Muhammad Sarwar Gondal were also published in different Newspapers.

Details
Channels/
Publicity | No Total Total Newspapers / Coverage / ,
Mode of | Spots/ | Spots/ Stations Viewership / | APproximate
davs Insertions | Insertions Readershi Budget
y (Paid) (unpaid) | National [ Regional P
Interviews| 12 (per - -
Print 23 420 +Press day 16 Readership:4,78{ 87.71 million
K per day
releases | average)
THE DIGITAL CENSUS wsp syl ? NEW ERA-NEW TECHNOLOGY PN @ ‘@ € e
{%‘%} /"T;\\ I’msn * & ......
St { St JL-UN ) Al U\ syl
=l @ / : . M-'! -«)-:’A U8l ﬁe\w.m-
To Ensure Evidence-based S UAKAPLAL S el om0
‘/, Policymcaking&PIanning ’*" i 2023‘,“03_\'/,,-20
th onducting Iendiilhes A )
Population & Housing hllps Iself.pbs.gov.pk ¢,_.£u—-JM
- x nsus b f bl WGPy I AN ——
1 Ever Digital Census T 7~V g~ el
in History of Pakistan Ot Ot satns | 0B00STSTd L dairyr Pokistn oo f Stthes |
RS enrlap ity ) P oy e &

Faciityof Self-enumeration vi be avaiae from

WL e NP

‘ l’! (™
pa st S 20" February to 3 March 2023
/ €= N\ For Self-enumeration visit B Slaipranls ]
A N S s ) Wi THE DIGITAL CENSUS
P MA et iosarinant = https:/self.pbs.gov.pk [& ;

O - W
AL 3OS0 SN oy g WS @ S g YouwllreceheaCude  Conpltethe Censes :-w.y_ k. ”Ty
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A A B s o o b © g e eanerion 3 erato g
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SIS 0 ‘
onllgteriamie @ REMEMBER
SO AU oy & ey 2023103 March, 2023
ens o el rom 1 March, 2023 o 1° Apr, 2022,
o | Pkan ure of S Pakistan Bureau of Statistis | Foneeemumartat uan: 00057574 42
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Radio

Radio Campaign included 961 spots in 25 days. The time

duration was 5 hours and 57 minutes. Pakistan Super League | /////(

transmission of Radio Pakistan was sponsored by PBS. Apart
Radio spots, announcements about participating in Census were
made through all frequencies of Radio Pakistan covering 9
population and 80% area of Pakistan including all major cities.
Interviews and podcasts of Chief Statistician and Official Spokesperson were also broadcasted
from Radio Pakistan and were repeated dfemdint frequencies. Unpaid campaign consisted

of 2 ng PSL

Radio Pakistan transmission those remote areas were covered where no other way of

hoursod announcements dur.i mat c he:

communication approaches.

Details
Coverage /
- Total Channels/ . .
E/ll:)t:jlg'ty glfo Spots / ;I;]c;t::t%?]cs)ts/ Newspapers/ )/lewershlp Approximate
days Insgrtlons (unpaid) Stations Readership Budget
(Paid) - .
National | Regional
98%
population
Spots:961 i\the c;\ljirew and 80% of
’ total area in| 9.16 million
Radio Pakistan
Radio 25| (5 hours | 2 hours ) FMs .
Pakistan (Radio
57 announcement Pakistan)
minutes) | (PSL)
All main
Cities
(FMs)

h. Outdoor Publicity Campaign and Community Awareness Program

An Outdoor publicity campaign is the most effective way
enhance awareness. Therefore, PBS devised araidgng strategy
for Outdoor Publicity Campaign of 7th Population and Hous

Census. The outdoor campaign consisted of Banners / Stree
display,Leaflet distribution, branding of PBS offices and vehicles and
Community awareness programs such as use of IEC material (bags, caps and vests) by
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enumerators, meetings at grass root levels, Census Walks, participation in IT Expo and
announcements etc. Theontent was carefully designed in a manner that not only
communicated the census message to general public but also motivated them to become a part

of this important exercise in huge national inter@3étails at Annexure 2& 24).

The det airl sPuobfl iocuittdyo oCa mp a

Displaying of Banners and streamers

Banners were displayed at| i ¢c |
main airports of Pakistan ol |

stations, PSO pumps, Censg.o coumus S nter:
| ocations in |Islamabad and other <cities. St

roads to anno'Umacpeu ltahtei osnt aantd oHou7si ng Census.

communi cate to General audi enacd ptahtatonc.e nss usnp

Distribution of Leaflet/Flyers/Broachers

Flyers [/ Leafl epwbl

places like Toll Pl asZt | = e RO ac
Rail way Stations, Mal  , | 3 ' il nst
et c. The main target Stif
where along with dist}§ t he
message was al so vers=® 21\ i t he
student sepbrye sRBIS at i ves : -

FIl yers was targeted, creative and simpl e. I n
general awareness about first ever Digital C
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Branding of PBS offices, Vehicles and Census Suppd@enters

For widespread communication of Census n
branding of PBS offices and vehicles was cal
branding strengthens organi zationos rel atic

empl oyees and brings a sense of responsi bi

successful complvettiyon Ilof atlkse® a@ctves an
i mpression t o out siders t hat somet hing i mj
progress. Keeping thasdin vi

Census GCamptgenmsipl ayed Dbanners
stands containing i ffor mat
Popul ati on ands Hwiutshing iCle ¢
premi ses. Similarl ygco-svtehi cl
ef feway viehat captures a wi de
vehicles used by PBS head
of fices wused <car back screc

enumer ation of First ever digital census
Community awareness Programs

The basic purpose of community awareness pr

was to increase the communitydés knowl edge a
pur pose, procedure and i mportance of Popul a
Housing Census and <counter al | the misconc

~process and use of dat a. These j

icnl uded meetings at grass

root l evel i . e., Huj r a,

Baithak, Announcements 1in

mosques and t hrough

| oudspeakers i n street s,

Census awareness wal ks in

al |l maj or cities,
participation in I T Expo with stalls ®f Self
Seminar, workshops and orientation sessions
|l i ke caps, vests and bags by enumerator s.
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